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Abstract

A serics of pilot surveys on services were carried out by Eurostat as part of itls programme
of priority actions for the consolidation and extension of structural statistics on enterprises
within the European Community. The aim of the 199192 Eurostat pilot survey an the
retail trade sector was twofold: firstly, to draw up a typological classification of retail
outlets and secondly to study the crteria for the non-specialisation, and the
predominance/non-predominance of sales of foodstuffs. This paper is based on the resulls
derived from national final reports from some Member Siates. The pilot survey
demonstrates that it is possible to ask the medium and large-sized stores for 2 breakdown of
turnover. This breakdown indicates that international classifications of activides (namely

Nace Rev.1 and ISIC Rev.3) should be further disagprepated as regards reta’l trade in non-
specialised stores.
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Note & 1'attention de MM Lhomme et Langklaer

Regles de classement des unités statistiques pour la division 52 de la NACE. Quelles
conclusions peut-on tirer de I'enquéte pilote A’ EUROSTAT sur les tarmes de ventes
dans le commerce de détail?

L enquéte pilote a pu étre exploilée pour & pays sur i2. |l manque le Royaumne-Uni et §'Irlande, dont
les enquétes sont en cours, ainsi gue 14 France et ' Allemagne pour lesquelles 1'exploitation statistigue
du résultat n'est pas achevée. Or, on ne peut tirer de conclusions définitives sans connaitre Ia situation
de ces pays, principalement Allemagne, France et Royaume-Uni. ' '

Ln attendant, nous pouvons maintenir les indications déja tirdes des résuitats connus, A savoir :

1.

Le seuil de 10% provisoirement retenu pour Lu prise ¢n compte d'une classe en vue de
['application des critéres de spécialisation est trop élevé. [l devrait éure abaissé, par
axemple 4 5%.

Lz classe 52.27 est trop compréhensive et devra étee scindée, soit forfaitairement, soit
par |'observation d'une sous—classe ; "produits laitiers”.

£n ce qui concerne 1a répartition des unités entre 52.11 et 52.12, les résultats frangais
et allemands seront délerminants. Jusqu'd présent, Ia part des produits alimentaires
dans le chiffre d'affaires, observée dans 8 pays , ne permet pas de fixer un seuil dans
la zane comprise entre 30 et 30%. I se pourrait que d'autres critres doivent &tre
proposés i 1'examen d'un groupe de travail pour permettre de distinguer les magasing
de type "hyper et super-marchés™ et ceux du type "grands magasins”. Pour l¢ moment,
et senlement si cela est nécessuire, on pourrait recommander un seuil proche de 35%
pour déterminer la prédominance des produits alimentaires.
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PILOTE SURVEY "DISTRIBUTIVE TRADE": A FIRST RESULT. I0f31199_2_

A SIMULATION ON THE CONDITIONS OF APPLICATION OF THE RULES OF CLASSIFICATION 0OF
RETAIL TRADE UNITS ACCORIDING TO THE NACE REV. 1. (PAR. 72-74).

The simulation was carried out on a group of approximately 250 shops, with a floar space
greater than 400 m2, according to  7esults Erom the pilot survey launched in all the Member States in
1991. The objective of the simulation is to provide an initial reponse to one of the goals of the pilote
survey: to study the conditions of application of Nace Rev. I as far as the specialisation/non-
specialisation und the predominance/nan-predominance of foodstuffs is concerned.

Turnover has been taken to be an approximation of gross value added at factor cost {cf par. 40
doc. Nace/90/14). The modele questionnaire mcluded in the Guidelines requested the breakdewn (in

absolute terms or in %) of the turnover by products listed under the groups comparable to one or several
classes of the Nace Rév. 1:

[ Fruit and vegetables

52.21
Meat and meat products 52.22
Fish, crustaceans and molluscs 52.23
Bread, cakes, flour confectionery and sugar confectionery 5224
Alcoholic and other beverages 52.25
Other food and tobacca products 52.26
52.27
Pharmaceutical and medical goods, cosmetics 52.31
and tatlet articles 52.32
32.33
Fabric and other textites 52.41
Clothing articles 52.42
Footwear and leather goods 52.43
New fumiture and lighting equipment 52.44
Household appliances and radio and television goods 52.45
Hardware, paints and glass 32.46
Books, newspaper and stationery 52.4%
Automaotive fuel 50.50
Other aulomotive products 50.30
Qther new products other than foodstuffs 52.43
Second-hand goods, antiques 52.50
Wholesale trade "
Other activitics )

Having determined, the percentage of the turmover broken down by product for each shop, using
a sultware package, the rules proposed an a provisional basis ia the introduction to the Nace Ry, | were
applied, venifying the specialisation and predominance of foodsiufls gach time.




MLOTE SURVEY "DISTRIBUTIVE TRADE™: A FIRST RESULT,

10/3/1992

Those rules are:

74 First, the composition of the products sold by the individual units is determined.

1. If the products sold comprise exclusively commodities of one NACE class,
allocation is evident.

Exampla: A unit sells on its shop premises cnly beverages.

The unit is fully allocated to NACE class 52.25.

2. 1t the products sold comprise commaodities of several NACE classes {lower limit
per class share 10 %}, it has to be determined whether one of these classes

accounts for a share of 50 % or over in terms of value added. In this case the unit
has to be allocated to this class.

Examples: a) 52.41 - 20 % b) 52.21-10 %
52.42-30 % 52.24 - 10 %

52.43 -50 % 52.25-10%

Allocation to 52.43 52.33-15%

52.41 -89 %

Allocatiaon to 52.41

3. If the products sold comprise several NACE classes, none of which acecounts for
a share of 50 % or over in terms of value added but each rapresent more than 10
% of value added , further considerations will have to depend on the number af
NACE classes involved.

it the products sold comprise up to four classes of NACE groups 52,2, 92.3 and
52.4 none of which accounts for a share of 50 % or over in terms of value added
but each represent more than 10 % of vatue added , there will in any case still be
special trade involved. It will only be necessary to determine the focus of the

activities on the basis of value added. The main activity will then be decisive for
the allocation to be made.

Example; 52.44 - 40 %
52.25-30 % of value added
52.28 - 36 %,

Allocation to 52.28 since the top-down approach leads to first
identifying the principal group and then the principal class within that group,

4. It the products sold comprise five or more classes of NACE groups 50.3, b0.4,
52,2, 52.3 and 52.4 each representing meore than 10 % of value added but none
of which accounts for a share of 50 % or over , this will always be a general store
allocated 1o NACE group 52.1. if food, beverages and tobacco represents at least x

% of value added, allocation will be made te NACE class 52.11. For all other cases
allocation has to be made to NACE elass 52.12.

1~



PILOTE SURVEY "DISTRIBUTIVE TRADE": A FIRST RESULT.

10/3/1992

“The plowing abservations can be made:

[

The rule outlined in par. 74.1 and 742 docs nol pose @ problem in relauon to the identification of
specialised shops as it clearly delimits those local units which have more and those which have Iesy
than 50% of turnover attributable to the sale of products included in ane class of the Nace Rév. 1.
Nevertheless, a certain superfluity has been noliced in the ext: was il necessary 10 make the
distinction between shops with 100% of products falling in one class Nacas Rév. 1 (par. 74.1} and
Lthose with belween 50% and 100% (par. 74.2)7 Tn fact the classitication criternion remains the same: +
than 50% ol praducts sold belonging 1 one Mace Rev. 1 class,

As far as pemagraphs 74.3 and 74 .4 are concerned, the application of the rule fixing the lower limit for
the existence of specialisation at 10% of wmever, conbined with the overlty comprehensive nature of
heading 52.27, leads 0 a number of nan-specialised shops cyual 10 Q.

Morcover, iL has been observed that, if the limit is kept at 3%, Lhe number of non-specialised shops is
29, and 36 with a lower limit at 3%.

But the main reason for the small number of non-spocialised shops comes from the size of heading
52.27. As we cannot, with the information available, divide this heading imo its components (notably
hy isalating dairy and cream praduce!), we have adopicd, on an cxpermental basis, firsily a lwo-way
split thus creating 2 equal sub-headings?, and 1hen a split by 10%, 40% and 50% trying thus 1o isolate
tobacco sales.

[n the first case, by varying the minimum pereentage © be taken into account lor speciafisation, the
[ollowing results have been obiained:

with the lower limit at 10%, the number of non-specialised shops would be 15,
- with a limit kept at 5%, it would be 83,

- with a limif kept at 3%, it would be 98,
In the second case, the [ollowing results have been obtained:
- with the lower limi1 at 0%, the number of non-specialised shops would be 15,
- with a limit kept at 5%, it would be 102,
- with a limit kept at 3%, i1 would be 103,

Next, the question of what threshold to retain tor the predominance of food products was studied. It

was observed that by varying this threshold between 30 and 60%, no large variation in the number of
shops with a foodstuffs predominance is observed.

Conclusion: On the hasis of the sample observed, we can now make owt what modifications should x made
10 the rules of classification of the units, namely:

lowering the threshold of 10% in order to account for specialisation;
- subdividing heading 52.27 by isolating dairy produce and cggs.

But abvicusly we have to wait for more complete results coming from pilot surveys carried out in the other
countrics.

7

Ttus breakdown was requested in the pilot surveys carried out in the United Kingdom and in

Treland which were started after the expioitalion af the data which is summarised here,

The [rench data from the "distobutive tade” sitellive account shows a 40%-60% split between

ditiry products and other products,



ENQUETE PILOTE "COMMERCE": RESULTATS COMPLEMENTAIRLS 0.2 {6 pays)

A) ETUDE DE {.A SPECIALISATION

Qi a pu Laie les conslatations ci-aprés:

1. L.es riples décriles dans les points 1 el 2 du paragraphcs 74 ne préscntent pas de probléme par
rappon & I'identification des magasins specialisés car efles trcent une ligne de démarcation trés
claire parmi les unités iocales qui ant plus el celles gqui ool moins de 50% du chilfre d'affaire
imputable i fa vente des produits inclus dans unce classe unique de Ta Nace Rév. 1. On noicra quil y a
une certaine redondance entre les régles: Gail-il néoessaire de distinguer cotre Jes magasins qui ont
100% de produits vendus dans une classe Nace Rév. 1 (par. 74.1) ¢l coux qui ont éntre 504 et 100%
{(par. 74.2)? En effe le crittre de classement reste [nalernent le méme: + de 30% des produing
vondus apparienant & wne classe Mace Rév. 1.

2. Ln ce¢ yui concerne lcs paragraphes 743 ¢t 74.4, lapplication stricte des régles projeosées pour

délerminer Ja spécialisation condoit & un nombre de magasing non-splécialisés faibic ¢ mame nal
dans certains pays. Les résublats sant 168 suivants pout 8ix pays:

Muombre de mapisins non spéciulisés

Danemark 0 sur un échantillon de 233 magasins
Portugal 9 sur un €chantilion de 191 magasins
Halie 165 sur un échantillun de 1004 magusine
Espagne 9 sur un échantillon de 542 magasins
Luxcmbourg 4 sur un échantillon de 170 magssins
Pays Bas 0 sur un échuntillon de 214 magasins

L'examen attentif des données déillées montre que deux causes aux moins sont & Forigine de ¢es
résultals:

a) I seuil de 10% cxigé pour la prse en compte d'un groupe de produits dans le calcul o [a non
sptcialisation;

b)  le caracitre trop compréhensil du posic 52.26 ¢ 27 (Autres prodoeils alimeniaires e 1abac) qul attire
dans le commerce spécialisé un nombre important de rn.agﬂ_k;ins;‘ Lo poste 52.27 regrovpe on elfes
tous les produits alimentaires autre que les fruils et 1égumes, les viandes, tes paissons, les produits
de la boulangerie et de la pltsserie et les boissons. Il comprend donc les produits laiticrs, veuls
corps gras ¢l les produits d'épicerie. Un el posie représente, dans un pays comme la France, 35%
des produits alimentaires commercialis€s, donl 19% pour les seuls produits laitiers, ocuts et carps
oras.

Nous avons voulu mesurer linfluence de ces deux causes. Pour L premitre, onon fuit varier le seuil de prisc
cn compte, on fe ramenant & 5% puis & 3% Pour la scconde, on a &clald le poste S2.26/27 en deux puis en
trois sous-postes.

Pour ¢c¢ qui concerne fa Danemark, le Portugal, I'Talie, 'Espagne et ke Luxembourg, cetle simuladon a éié
mende & Eurostat en ulilisant les resuliats envoyés par les pays. Par contre, lcs Pays Bas ont realisé cux-
réme Panalyse en utilisant les données de 214 magasins alimentaires non-spécialisés qui prescntaicnt dans
leors comptes le chiffre d'alfaires provenant de 1a vente des "produits laitiers et ocufs” of du "tubac", Los
resuliats de Fétude du CBS, done, ne repuosent pas sur Péclatement propesd par Eurostat, mais plutdt sur
un partage réel du chiffre d'aftaires des magasing pris cn compie.

ILUROSTAT - M

bei

K., 1492



ENQUETE PILOTE "COMMERCE"; RESULTATS COMPLEMENTAIRES

1.2 (6 puys)

Les resultals de ces cing simulations et de '¢ude effectug par les Pays Bas sur des données réelies sont
repris dans le wbleaux I, T1 T et TV ci-dessous:

1- Poste 52.26/27 nan ventild

Seuil de prisc en compte
10% 5% 3%
Danemark (253 magusins) ) 29 36
Portugal (191 magasins) G 47 51
Iialie (1004 magaring) 165 549 579
Espugne 19 143 60
Luxembourg 4 | 30 40
I - Posta 52.26/27 ventilé par mailié
Seuil de prise en compte
10% 5% 3%
Dancmark 15 88 98
I'ortugal 23 58 T
Tialie 283 6UG G249
Cspagne 73 148 204
Luxembourg 5 39 SN
III - Poste 52.26/27 venul€ en 10%, 40%, 504
Seuil de prise en comypue
10% 5% %
Danemark i5 102 103
Portugal 23 gt 72
Ttalie 271 oy 625
Espapne 71 196 208
Luxembourg 23 50 31
1V - Cas particulicr des Pays Bas
Tous produits confondus 0 147 195
Ventilation:  "Produits laitiers” - {} 195 27
"Autres produits”
Ventilation:  "Produits lailicrs™ - {1 2 210
"Tabac™ - "Aulres produits” ]
EUROSTAT - 14 a

8 buly, 1992



ENQUETE PILOTLE "COMMERCE": RESULTATS COMPI JMINTATRES (}.2 (6 pays)

Les deux facteurs ont une influence importante quoique dilferente sclon 108 pays. Ainsi, pour un
scuil de prise en compte de 5%, Iéclalement du poste §2.26/27 fail passcr l¢ nombue de magasing non
spécialisés de 29 & 102 pour Ja Dancmark (coelf. 3.3), de 47 3 70 pour le Portugal (coell. 1.5), de 549 4
19 pour Tlalic (coclf, 1.1), de 149 & 156 pour I'Espagne (cocll. 1.4), de 30 a 50 pour le Luxemnhourg
{coetf. 1.6), de 147 1 202 pour les Pays Bus (ococlT. 1.4). L pussage du seuil de prise en campite de 10% a
5% joue également un role déterminant, que 'on ventile ou non le posic 52.26/27. Ainsi, en labsence de
venulation, le nombre de magasing non spéeialisés passe de U 4 24 pour la Dancmark, de 8 4 47 pour le
Portugil (cocfT. 5.2), de 165 2 549 pour Iutic (coclt. 3.3), de 19 i 143 pour I'Espagne (cocil. 7.5). de 4 3
30 pour le Luxembourg, et de 0 4 147 pour Jes Pays Bis. Avec une ventilatian cn trojs sous-pesies, 1es
magasins spécialisés passent de 15 & 102 pour la Danemark (cocll. 6.8, de 23 4 70 pour le Portug:! (coctT.
3.0y, de 271 & 609 pour IMatie (coefl. 2.2), de 71 4 196 pour FEspagne foocil, 2,73, do 25 & S0 oour e
Luxembourg (coefl. 2.0 et de 04 202 pour les Pays Bas.

Daupeds ces premicrs resultats on peut observer que i viniation du seuil dee prise ©n comple 3our L
spéeiatisation a une influence plus Lnportante Gue Péclatement du posle "autres produils alimentaires cl
Labacs".

Conclusion: En ce qui concerne la spéeialisation, et sur fa base des cchantilions ohservis, 07 peut, diy
maintenant, entrevoir quelles modilications il faudradt apporter aux igles de classement dex unitgs, &
SEVOIT:

- abaisser 1o seuid de 105

- subdiviser Ie poste $2.26/27 en isclant, si possibie, Je labac (52.26) eCles produils laiticrs et los
oculs,

Mais nous devons évidemment atiendre des TéSLIAGS plus cOMPICEs ¢n provenance des autres ¢nyqueles
pilotes effectuées dans les 12 pays.

FUROSTAT - 11t 4 Solndy, 1U92



ENQUFTE PILOTE "COMMERCE": RESULTATS COMPLEMIENTAIRES 0.2 (& pays)

R) ETUDE DE LA PREDOMINANCE ALIMENTAIRT

La proposilion actuzlls de 1a givision "Momenclture” ne fixe pas de ratio pour ka prédonminance.
Nous avons procécé A des simulations pour les cing pays pour fesguels nous dispasans des connées
indjviduclles anonymisées, cn faisant varicr de 5 en 5k pant des produils alimeniaires enie 30% et 30%.
1l est surprenant de constater Gue la part des produits alimentaires, dans les limies des vanations ¢ludices,
a trés peu dimportance. Sous les hypath2ses d'un seuil & 5% cl avec nn gclatement ¢ 3 du posie 5226127,
Tinfluence est de 1% pour l2 Dancrark, de 9% pour le Portagal, de 8% pour alie, de 10% pour
I'Espagne ct nulle pour le Luxembourg. Aviremenl dil, 0n augmenie au maimom de 10% lo nombre de
magasios classés on 52.11 si on abaisse do S1% a 3% 1e seuil ditde "prédaminasee sl mentares”.

Nombre de mapasing & prédominance alimenlaice

Pays X Scuil de prise en compte pour la spécialisation
0 % S % 3%
3 b o h 4 b
Dk(253) |30 % 0 15 28 101 35 102
15 % 0 15 27 100 35 102
40 % 0 15 27 100 3 101
45 % I 15 27 100 4 101
50% 0 15 27 1060 34 101
P{191) {30% 9 23 44 01 49 69
35 % 9 21 44 67 a3 69
40 % 7 20 BT e % 69
435 % 7 20 At 62 EE 66
50 % 7 20 a0 61 A4 65
1(1004) |30 % i52 258 | a4 501 463 | 5w
35 % 150 253 433 395 461 s07
40 % 148 248 479 487 457 408
a5 % 143 239 420 475 443 487
50 % 136 220 415 464 434, 479
E(542) [30% 15 67 124 176 134 183
15 % 14 63 119 172 31 178
40 % 12 3 117 170 126 175
45 % 1 58 114 165 125 174
50 % 10 56 108 154 171 169
L) [ 4 35 30 50 Al 51
35 % 4 25 30 S0 1) 51
40 % 4 24 30 50 40 51
45 % 1 24 30 50 m 51
50 % 4 24 30 s 40 51

x = Ratio pour la prédominance alimentaire
a= Posie 52.26727 non venlilé
b= Posie 32.26/27 venlilé on 1%, &0%:, 50%

EUROSTAL - 1 5 - 8 Tuly, 1992
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Mr A. Krockow
Statistisches Bundesamt
QGustav-Stresemann - Ring 1!
Postfach 5528

D - 6200 Wieshaden |

Subject: Additional exploitation of the DATA concerning the pilot survey on retail
trade,

Referring 10 our conversation, in which we asked you for an additional exploitation of data
concerning the pilol survey on retuil trade, please tind enclosed the model tables required 1o

schieve the objective of the survey, namely the determination of thresholds for the
specialisation and predominance of foodstufis,

Als we are enclosing a summary of the simulation which have been carried out by Eurostat
manipulating anonymous data from one of the countries. The study showed that the pravisional
rules of classification of the units which appears in the introduction o the Nace Rev.!,
combined with the overly comprehensive nature of heading 52.27, leads to the classitication of

all the local units as specialised, and almost all the units selling food-products in the above
mentioned heading.

If would be very helptul if you could proceed with the same simulation and send us the
required tables as well as any detailed comments and additional information.

Your.yinccrc]y,

Y

AL

P 5'_'&-L-;i:j_

- I‘\

,/M Lancelii
Head of Division
ar
,ﬂj lmg: Réf.: N, Wurm
j\_‘lﬁ
’;l Annex 1: Pilot survey "Distributive trade” : model tables
' Annex 2: Study of specialisation am {ood predominancy: first results (10.3.92) and “résultats
complémentaires™ (French version for the time being and in waiting tor new results [rom ather
SO LS.

Batiment Jaam Meanet, £ -2020 Loxemboung TEL 43 01 1 — Telex: COMELI L0 342003446 - Fax A3 00 W 1%



PILOTSURVIEY "DISTRIBUTIVE TRADIC: MODEL TABLES.

TABLT 1

ar nf {wr (w2 L3 | we {ns{ws [nr | a8 we lnto N1 w12 s [ wis fus

H16 | N7 | K18 | W19 [ N20 | K21

L I T

461
462

n® = sequential number of the shops

m? = salcs area

Nt =% of wmover aturibulable to the sale of Fruits and vegetables (Nace Rev.152.21)

N2 = % of wrmover attributable to the sale of meat and meat products (Nace Rev 1 52.22)
N3= % of lumover attibutable 1o the sale of fish, crustacens and mofluscs (Nace Rev.t 52.23)

N4 = % of tumover attributable to the sale of bread, cakes, flour conlectione

ry aod sugar confectionery
{Nace Rev.l 52.24)

N5 = % of wrnover attributable 10 the sale of akeoholic and other beverages (Nace Rev.152.25)
N6 = % of tumover attributable 10 the sale of other food and tobacco products (Nace Rev.152.26:52.27)
N7 = % of turnover auributable 10 N1+N2+N3+N4+N5: N6 {foodstuffs)

N8 = % of turnover aitributable to the sale of pharmaceutical and medical goods, cosmetics and toilet
articles (Nace Rev.1 5231+452.3245233)

N9 = % of turnover atiributable W the sale of fabric and other textiles (Nace Rev.152.41)
N10 = % of turnover attributable to the sale of clothing articles (Nace Rev.1 52.42)

N11 = % of twmover attributable 10 the sale of footwear and leather goods (Nact Rev.1 52.43)
N12 = % of turnover attributable to N11+N12+N13 {persanal goods)

N13 = % of turnover attribwable 1o the sale of new furniture and lighting equipment (Nace Rev.1 52.44)
N14 = % of tmover attributable o the sale of household appliances and radio and television goods (Nace
Rev.1 52.45)

N15 = % of wmover atiributable to the sale of hardware, paints and plass (Nace Rev.] 52.48)

N16 = % of tumover atiributable to N15+N16+N17 (household goods)

N17 = % of turnover attributable o the sale of books, newspaper and stationery {Nace Rev.1 5247

N18 = % of turnover attributable to the sale of automotive fuel {Nace Rev.150.50)

N19 =% of turnover attributable to 1he sale of other automotive products (Nace Rev.1 50.30)

N20 = % of turnover attributable to the sale of other new prowducts other than foodstulTs (MNace Hev.l 52.48)
NZ1 = % of wrnover sitributable 19 (he sale of second-hand goculs, untiques {Nace Rewv.} 52.50)



PILOT SURVEY "DISTRIBUTIVE TRADE"; MODEL TABLES.,

TARLE I1-A, 11-B, I1-C

The first results of the pilot survey for the retail trade have shown that tne heading “other food and whbacen
products” is o comprehensive and 1hat the lower limit for the exislence of specialization of 10% of turnover is

likely 10 be 100 high (ses attached document Pilot survey "Distributive trade”: 2 First result). This leads 1o a
situation where non-specialised stores are non-existant.

I order o investigate these problems further it is necessary to do an analysis with the data for thc heading “other
food and 10bacco products” under mare detailed headings.

Table [I-A aims at iesling the original set of data for different Jower boundaries of specialisation (5% and 3%).

For table 1I-B the itcm "other food and tohacen producls” is assumed 1o be split herween "dairy and cream

products™ at the onc hand and the fest of this heading at the other. As a first anempt the item would be split in
two equal sub-headings.

Tabks II-C follaws the same approach as table TI-B but here it is assumed, on the basis of french data, that the
item “other food and tobaceo products” should be split in three iters by isolating “tobacos products” and "diary

and cream products”, having & share of 10% and 40% respectively; the remaining 50% represents the part of
"other food and tohacoo producis™.

TABLEII-A

Minimum % tobetaken imo account
for the existence  of speciatisat.
10% 5% 3%

Totwl number of non-specialised local
units

of which:
with N7 > 30% of wmaver
with N7 > 35% of tumaver
with N7 >40% of tumover
with N7 >45% of turnover
with N7 »50% of turnover
with N7 »55% of marmover
with N7 >60% of tumaver
with N7 >65% of tumaover
with N7 >70% of tumover
with N7 >75% of tumover
with N7 >80% of turnover
with N7 >85% of tumover
with N7 >90% of wemover
with N7 »95% of turnover




PILOT SURVEY "DISTRIBUTIVE TRADE": MODEL TABLES,

TABLE II-B (column N6 split by two)

Minimum % 1Dhe laken into account
for the existence  of specialisat.
10% 5% 3%
Total number of non-specialised kocal
units
of which:
with N7 = 30% of tumaover
wilh N7 > 35% of turnover

with N7 »40% of tumover

with N7 >45% of turnover

with N7 >50% af tlurmover

with N7 »55% of turnover

with N7 >60% of turnover

with N7 >65% of tumover

with N7 »70% of iumaover

with N7 >75% of lumover

with N7 >80% of turmover

with N7 >85% of turnover

with N7 >00% of turnover

with N7 >95% of turnover

TABLE 1I-C {column N6 split by 10%, 40% and 50%)

Minimum % tobetaken intoaccount
fot the existence  of specialisat.
10% 5% 3%

Total number of non-specialised local
hanits

of which:

with N7 » 30% of turnover

with N7 > 35% of turnover

with N7 »40% of turnover

with N7 »45% of turnover

with N7 »50% of wmover

with N7 >55% of turmover

with N7 >50% of turnover

with N7 »65% of turnover

with N7 »70% of tumaover

wilh N7 >75% ol iurnover

with N7 >80% of turnover

with N7 >85% of tumnowver

with N7 >90% of turnover

with N7 >95% of tumaver




